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John Sancin
Business and Marketing Consultant

John began his professional career at Digital Equipment Corporation
(now HP) in 1972. Starting as a computer technician, he quickly
worked his way up through the organization. After working his way up
the organization, John was promoted to Worldwide Customer Services
Marketing Manager. He developed the Company’s customer service
marketing program and conducted marketing training in the United
States and Europe.

John left Digital to join Electronic Engineering Co., a Cleveland based
$40 million Telecommunications Company, as Vice President of
Marketing. During his first six months, he designed and introduced a new service program that
doubled service revenues. The Company was purchased by Norstan, a Minneapolis based public
telecommunications company, and he was promoted to Vice President of Marketing for Norstan
Inc. During his time at Norstan, John was instrumental in setting the Company’s product
direction, developing the marketing strategy and directing the creation of all promotional
programs.

In 1991, John shifted his career focus back to the computer industry. He joined Certus
International, a startup anti-virus software company, as Executive Vice President of Marketing.
With a minimal marketing budget and small marketing staff, he increased sales by 250 percent
within six months. As a result of his contributions and leadership, he was promoted to President in
1992. The Company was ultimately acquired by Symantec.

After the Certus acquisition, John formed his own Company, Market.al. Inc. in November of
1992. John and his partner grew the business to a 20 person national marketing company.
Early on, the organization developed a reputation for developing high impact marketing plans
based on a process successfully used at Digital, Norstan and Certus. As a result, Market.al.
migrated to larger accounts including Harley-Davidson and US Bank.

By 1995, the Internet was emerging as a prominent force in both technology and marketing.
John'’s passion for both moved Market.al. into the Internet business and made John one of the
early Web development pioneers. In early 1996, Market.al. designed and published its first
customer e-commerce site. Over the next few years, the Company developed Web sites for large
and small businesses including Cole National, Norandex-Reynolds and Harley-Davidsons Dealer
Systems group. In late 2003, John and his family made the decision to move from Cleveland,
Ohio to Sarasota, Florida. He sold his company to Cleveland based Shamrock Companies.

John began work as an independent consultant in early 2004 and immediately entered into
engagement agreements with US Bank, Shamrock Companies, Solutient, and PestPatrol (an anti-
spyware software company). His early work with PestPatrol involved developing a revised business
plan and marketing strategy to take the company to the next level and aggressively pursue the
corporate ant-spyware market. Almost immediately John’s role shifted from that of an outside
consultant to Senior Vice President of Sales and Marketing. Within the first six months of 2004
PestPatrol sales increased over 500 percent from the previous year with most of that growth
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coming from the corporate segment. As a result of his performance and impact on the
organization, John was promoted to COO. In mid 2004 Computer Associates made an
unsolicited offer to purchase the Company the sale of which was completed in August, 2004.

After his engagement with Pest Patrol, John once again worked as a business consultant
developing strategies and plans for G.E.P.'s Branson Creek residential community and marketing
plan development and implementation for Passfaces authentication software. John completely
restructured Passfaces and was ultimately asked by the Company's board of directors to serve as
the Company's outsourced President and COQO. During his time at Passfaces, John brought the
Company out of non-existence gaining worldwide recognition for the Company and its
technology.

John then joined CyberPatrol, a parental controls software company, as president and COO.
Under John's direction, the Company completely updated its product offerings, designed several
new products, and revised its image and marketing strategy. He continues to work with
CyberPatrol in an executive level position.

John offers business and marketing consulting services to a wide range of businesses and
industries. His track record of successful engagements and ability to produce measurable results
makes him a highly sought after business and marketing consultant.

John is the author of “The Incredible Shrinking Computer”, “Marketing Inside Out”, and “Surfing
Among the Cyber Sharks”.



